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PREFACE 


This  report  presents  estimated  total  consumer  purchases  of 
fresh  citrus  fruits,  canned  jiiices,  frozen  concentrated 
juices  and  ades,  and  dried  fruits.  These  data  represent 
projections  to  national  totals  based  on  reported  purchases, 
and  related  information,  from  a representative  national 
sample  of  approximately  ii,300  household  consumers. 

A committee  of  the  Florida  Industry  working  with  representa- 
tives of  the  Department  and  the  Market  Research  Corporation 
of  America  has  reviewed  the  accuracy  of  the  data  presented 
in  this  series  of  reports.  Based  on  past  experience,  and 
comparison  with  packers  reports.  Bureau  of  Census  stock 
reports,  and  estimates  of  use  other  than  by  householders, 
the  committee  agreed  that  projection  of  purchases  by  the 
Market  Research  Corporation  of  America  consumer  panel  to 
a national  total  basis  results  in  over-estimate  of  purchases 
of  frozen  concentrated  and  canned  single-strength  orange 
juice  by  about  10  percent,  and  those  of  canned  single- 
strength grapefruit  juice  by  about  1^  percent.  No  over- 
estimate was  evident  in  blended  juice  data.  For  each  of 
these  products,  these  data  are  considered  as  reliable  indica- 
tors of  both  trends  and  relative  changes  in  household  pur- 
chases from  one  period  to  another. 

The  reports  are  issued  as  a part  of  a program  financed 
cooperatively  by  particupating  fruit  industry  groups  and 
the  U.  S.  Department  of  Agriculture  with  funds  provided 
under  the  Agricultural  Marketing  Act. 

All  data  for  single  months  in  the  report  are  based  on  h- 
week  periods  (28  days)  in  order  to  permit  comparisons 
between  periods  of  equal  length. 


Based  on  data  collected  by  the  Market  Research  Corporation  of 
America,  under  contract  with  the  U,  S.  Department  of  Agriculture. 


CONSUMER  PURCHASES  OF  FRUITS  AND  JUICES 
IN  MAY  1954 


The  data  in  this  report  represent  estimated  total  pxirehases 
by  household  consumers  only  and  do  not  include  those  by 
restaiirants,  hotels,  hospitals,  or  other  institutional  out- 
lets. Data  for  single  months  are  for  4-week  periods  (28 
days)  only,  in  order  to  permit  comparisons  between  periods 
of  equal  length. 


SUMMARY 

Purchases  of  oranges  and  orange  products  by  household  consximers  in 
May  were  equivalent  to  7,300,000  boxes  of  fruit,  about  300,000  boxes 
more  than  May  1953-  Household  purchases  of  frozen  concentrated 
orange  Juice  were  about  a sixth  larger  than  in  the  same  month  last 
year  which  more  than  offset  a decline  in  purchases  of  fresh  oranges 
and  canned  single -strength  orange  Juice. 

Prices  paid  by  consumers  for  both  Florida  and  California- Arizona 
oranges  were  substantially  higher  than  a year  earlier.  Consumer 
prices  of  frozen  concentrated  orange  Juice  were  still  below  a 
year  ago,  although  up  from  recent  months. 

Piirchases  of  canned  single- strength  orsingeade  were  up  about  an  eighth 
from  May  1953  compared  with  a decline  for  canned  single- strength  orange 
Juice.  Prices  paid  for  a 46-ounce  can  of  orangeade  averaged  3 cents 
below  canned  orange  Juice. 

Householders ' purchases  of  grapefruit  and  canned  single -strength 
grapefruit  Juice,  on  a fresh  equivalent  basis,  were  about  a fifth 
more  in  May  this  year  than  last.  There  was  a sharp  decline  in  prices 
paid  for  fresh  grapefruit  and  a moderate  decline  in  prices  paid  for 
canned  grapefruit  Juice. 

Purchases  of  orange-grapefruit  blended  Juice  fell  somewhat  below  the 
level  reached  in  May  1953  though  prices  were  lower.  The  volume  of 
tomato  Juice  and  pineapple  Juice  bought  was  also  below  last  year's 
level. 

There  were  increased  purchases  of  lemons  and  lemon  products  compeured 
with  last  May.  Householders  bou^t  more  than  half  again  as  much  frozen 
concentrate  for  lemonade;  a sixth  more  fresh  lemons;  and  l8  percent 
more  canned  single- strength  lemon  Juice  than  a year  earlier.  Combined 
purchases  of  these  three  products,  fresh  equivalent  basis,  were  a 
fourth  larger  than  in  the  corresponding  month  last  year. 
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FROZEN  JUICES  AND  ADES 

Householders  pvirchased  one- sixth  more  frozen  concentrated  orange  juice 
diiring  May  195^  than  a year  ago,  and  increased  their  purchases  of  frozen 
concentrated  lemonade  by  about  one-half.  Purchases  of  frozen  concentrated 
grape  juice  were  up  more  than  a foxirth.  Canned  single -strength  orangeade 
purchases  rose  somewhat  while  purchases  of  shelf -pack  (non-frozen)  concen- 
trate for  orangeade  dropped  slightly. 

Frozen  concentrated  orange  juice  purchases  by  householders  amoimted  to 
almost  5,000,000  gallons  in  May  195^.  Although  purchases  were  about  a sixth 
larger  than  a year  ago,  they  were  down  moderately  from  the  all-time  peak 
reached  in  February  and  March.  Consximer  prices  for  frozen  orange  juice  in 
May  rose  about  9 percent,  reversing  the  downward  price  trend  for  the  average 
of  the  3 preceding  months  (fig.  . 

The  proportion  of  families  buying  frozen  orange  juice — 30  percent- -lagged 
slightly  behind  the  3 preceding  months,  but  was  somewhat  higher  than  last  May 
(table  2) . Purchases  were  equivalent  to  almost  8 of  the  6-ounce  cans  per 
buying  family,  about  two-thirds  of  a can  more  than  a year  ago. 

Consumer  purchases  of  frozen  concentrated  grape  juice  were  more  than  a fourth 
larger  than  in  May  a year  ago.  According  to  householders*  reports,  pxirchases 
totaled  about  320,000  gallons.  The  average  paid  for  frozen  grape  juice  was 
about  21.8  cents  a 6-ounce  can,  approximately  the  same  as  in  May  last  year. 

Householders  bought  more  than  half  again  as  much  frozen  concentrate  for 
lemonade  this  May  than  last.  Purchases  totaled  about  510,000  gallons.  This 
increase  resulted  both  from  more  families  buying  and  larger  purchases  per 
buying  family.  Prices  consumers  paid  for  a 6-ounce  can  of  frozen  lemonade 
averaged  l6.5  cents,  somewhat  lower  than  the  preceding  months  but  practically 
unchanged  from  May  a year  ago. 

Canned  single -strength  orangeade  purchases  in  May  totaled  about  370,000 
cases  of  2k  No.  2 cans.  This  was  about  an  eighth  more  than  consumers  reported 
buying  in  May  last  year.  These  purchases  were  about  a third  as  large  as 
those  or  canned  single-strength  orange  juice  during  the  month.  Families 
buying  averaged  about  2-l/6  cans  each  (^6-ounce  cans)  for  the  month,  up  only 
slightly  from  last  year.  They  paid  an  average  of  27.7  cents  a 46-ounce  can 
for  canned  orangeade,  almost  3 cents  less  than  the  average  paid  for  canned 
orange  juice  (table  1) . 

About  160,000  gallons  of  shelf -pack  (non- frozen)  concentrate  for  orangeade 
were  reported  purchased  by  householders  d\iring  the  month  at  an  average  price 
of  15.8  cents  a 6-ounce  can.  Compared  with  May  last  year,  this  represented 
a sli^t  decrease  in  purchases,  although  prices  paid  were  almost  unchanged 
(table  2). 
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CANNED  JUICES 

Total  purchases  of  canned  single -strength  juices  by  householders  in  May  195^ 
totaled  almost  7,000,000  cases  of  No.  2 cans,  a decline  of  about  6 percent 
con5)ared  with  last  May.  One  fourth  larger  purchases  of  grapefruit  juice 
together  with  larger  purchases  of  lemon  juice,  compared  with  May  1953,  almost 
offset  smaller  purchases  of  the  other  canned  juices.  Lower  prices  prevailed 
for  all  juices  with  the  exception  of  slight  increases  for  lemon,  grape,  and 
pineapple  juices  (table  l) . 

Householders  bought  about  1,150,000  cases  (equivalent  No.  2 cans)  of  canned 
single- strength  orange  juice  in  May.  This  volume  was  down  almost  a fifth 
from  a year  earlier.  Families  buying  canned  orange  juice  during  the  month 
averaged  buying  about  2-1/5  of  the  46-ounce  cans  per  family  compared  with 
2-1/3  ceins  last  May.  Consumers  paid  an  average  of  about  30  cents  a 46-ounce 
can  for  this  product  in  May,  slightly  lower  than  a year  earlier.  The  average 
price  paid  by  consumers  for  canned  single -strength  orange  juice  in  May  was 
slightly  above  the  average  paid  for  eoi  equivalent  amount  of  frozen  concentrat- 
ed orange  juice  on  a reconstituted  basis  (table  l) . 

Canned  grapefruit  juice  purchased  by  householders  in  May  totaled  about  980,000 
cases  (24  No.  2 cans),  a slight  decline  from  the  preceding  month  but  up  about 
a fourth  from  a year  earlier.  The  average  price  paid — about  23  cents  a 46- 
ounce  can — was  down  4 cents  from  May  last  year.  The  number  of  families  buying 
grapefruit  juice  dioring  the  month  was  10  percent  higher  than  last  year.  Of 
those  families  buying,  the  average  size  of  purchase  was  slightly  under  1-1/2 
of  the  46-ounce  cans  and  each  buying  family  averaged  about  2 purchases  during 
the  month  (table  l) . 

Consumers  bought  about  a fifth  less  orange -grapefruit  blended  juice  in  May 
than  a year  earlier.  Purchases  were  equal  to  about  300,000  cases  of  No.  2 
cans.  They  paid  an  average  of  about  27  cents  a 46-ounce  can,  a drop  of  2 
cents  from  last  May.  The  decline  in  purchases  was  the  result  of  fewer  families 
buying  blended  juice  them  a year  earlier.  However,  average  purchases  of 
buying  families  were  up  slightly  from  a year  ago. 

Purchases  of  canned  and  bottled  lemon  juice  by  householders  in  May  were 
equivalent  to  about  70,000  cases  of  No.  2 cans,  compared  with  60,000  cases 
last  year.  Consumers  paid  an  average  of  13  cents  per  5-l/2-ounce  can  for  lemon 
juice,  about  1 cent  higher  than  May  1953.  Lemon  juice  was  bought  by  about  1 
out  of  25  families  during  the  month  and  their  purchases  averaged  about  18 
ounces  per  family  (table  1) . 

Household  purchases  of  canned  and  bottled  lemon  juice  and  frozen  juice,  on  a 
fresh  equivalent  basis,  were  equal  to  about  100,000  boxes  of  fresh  lemons 
compared  with  70,000  boxes  last  year  (fig.  3). 

Householders  bought  about  the  same  amount  of  pineapple  juice  in  May  as  last 
month.  This  volume--totaling  about  1,000,000  cases  (equivalent  No.  2 cans)— 
was  more  than  ein  eighth  lower  than  May  1953.  Prices  paid  averaged  about  32 
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cents  a 46-oiince  can,  sli^tly  higher  than  a year  ago.  Consumers  paid  an 
average  of  30  cents  for  the  same  amount  of  canned  single- strength  orange 
juice.  Although  more  families  bought  pineapple  juice  than  canned  single- 
strength orange  juice,  total  purchases  of  canned  orange  juice  were  about  10 
percent  larger  than  total  purchases  of  pineapple  juice. 

Household  purchases  of  tomato  juice  in  May  declined  slightly  compared  with 
the  2,000,000  cases  (24  No.  2 cans)  bought  in  May  1953.  Consumer  prices, 
in  May,  dropped  more  than  1-1/2  cents — averaging  25  cents  a 46-ounce  can — 
compared  with  May  1953.  Purchases  per  family  buying  averaged  2 of  the  46- 
ounce  cans.  About  1 out  of  5 families  bought  tomato  juice  during  the  month 
(table  1) . 


FRESH  CITRUS  FRUIT 

ConsTuner  purchases  of  fresh  citrus  fruit  in  May  increased  about  6 percent 
compared  with  a year  ago.  Grapefruit  accomted  for  the  largest  gain — almost 
a fourth — while  lemon  piarchases  rose  about  a sixth.  At  the  same  time, 
orange  piirchases  dropped  slightly. 

Householders  bought  about  2,800,000  boxes  of  fresh  oranges  in  May  1954,  a 
slight  drop  from  May  a year  ago.  Of  this  total,  about  1,050,000  boxes  were 
identified  as  Calif ornia-Arizona  oranges  and  nearly  1,300,000  boxes  as  Florida 
oranges.  The  remainder  of  the  purchases  were  xonidentified  as  to  origin  (fig.  T). 
Compared  with  a year  ago,  household  purchases  of  Califomia-Arizona  oranges 
were  down  more  than  a fifth  while  purchases  of  Florida  oranges  were  up  about 
a sixth.  The  gain  in  purchases  of  Florida  oranges  was  the  result  of  more 
families  buying  during  the  month.  Smaller  purchases  i)er  buying  family 
accounted  for  the  decline  for  Cal if ornia-Arizona  oranges  (table  3) . 

Consumers  paid  an  average  of  47  cents  a dozen  for  Califomia-Arizona  oranges 
in  May,  up  about  6 cents  from  a year  earlier  but  1-1/2  cents  lower  than  the 
preceding  month.  Prices  paid  for  Florida  oranges  were  up  4 cents  from  a 
year  ago — averaging  4l  cents  a dozen. 

Consumers  boiight  almost  1^800,000  boxes  of  fresh  grapefruit  in  May,  up  almost 
a fourth  from  the  same  month  last  year  (fig.  8).  This  increase  was  primarily 
due  to  larger  purchases  of  Florida  fruit.  Compared  with  May  a year  ago,  prices 
of  grapefruit  declined  almost  13  cents — averaging  83  cents  a dozen.  Almost  a 
fourth  more  of  the  Nation's  families  bought  fresh  grapefruit  than  in  May  a 
year  agoj  their  pxirchases  averaged  about  10  grapefruit  per  buying  family,  up 
somewhat  from  last  year  (table  3) . 

Lemon  purchases  were  up  almost  a sixth  over  last  May,  with  the  prices  paid 
by  consumers  averaging  one  cent  a dozen  higher.  Purchases  totaled  about 
350,000  boxes  during  the  month,  at  an  average  price  of  44  cents  a dozen  (fig. 

9) . Average  purchases  of  families  buying  remained  lonchanged,  about  10  lemons 
per  family. 
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PURCHASES  OF  ORANGE 
PRODUCTS  BY  CONSUMERS 


OCT.  JAN.  APR.  JULY  OCT.  JAN.  APR.  JULY 


1952-53  1953-54 

’^fRESH  ORANGE  EQUIVALENT 

SOURCE:  NATIONAL  CONSUMER  PANEL  or  MARKET  RESEARCH  COftEOffATlON  OF  AMERICA 

U.  .S.  DEPARTMENT  OF  AGRICULTURE  NEG.  4-54  (5)  AGRICULTURAL  MARKETING  SERVICE 


Figure  1 

Consumer  purchases  of  orange  products^  equivalent  boxes  of  firesh  arangesj  October  1952  to  date 


Period 

t 

* Fresh 

s 

X 

oranges 

Froien  ecncentrated  i 
orange  Juice  > 

t 

Canned  single- 
strength 
crange  Juice  \/ 

: 

' Total 

1 
X 

1 1953-5U 

; 1952-53 

1953-5U 

1 1952-53  1 

1953-5U 

‘ 1952-53 

X 

* 1953-54 

1 

‘ 1952-53 
: 

> 1,000 

I^OOO 

1,000 

1,000 

1,000 

— i,ooo 

1,000 

— 17005 — 

t boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

Oetdber 

I l,9Ul* 

1,261 

3,002 

2,666 

828 

1,000 

5,774 

5,129 

Ncwanber 

« 2,797 

2,2lj0 

2,918 

2,9U 

790 

1,005 

6,505 

6,156 

Deoenber 

, 3,68U 

3.625 

2,955 

2.8I12 

791 

911 

7,430 

7.378  . 

October-Decenber 

1 57I0S 

975Ho 

9,277 

2,590 

3,121 

21, 238 

20,157 

January 

« .3,603 

3.15U 

3,792 

3,078 

912 

1,072 

8,307 

7,304 

February 

« 2/3.91*2 

3,536 

U,382 

3,Ui5 

976 

1,22U 

2/9.300 

7,905 

March 

j i*,055 

3.397 

4.430 

3.252 

817 

1.016 

9.332 

7.665 

October-Harcb  ^ 

' 21,694 

Id  >667 

23,359 

19,597 

5,563 

6,732 

56,^6 

l*Jt,956 

April 

» 3,297 

3,310 

3,945 

2,893 

882 

986 

8,124 

7,189 

May 

1 2,753 

2,685 

3,746 

3,113 

812 

1,020 

7,311 

7,018 

June 

2.288 

3.331 

1.018 

6.637 

October-June  ^ 

t 

2777® 

25,650 

9,994 

67,1(13 

July 

X 

2A.622 

3,1W* 

934 

2/5.700 

August 

t 

1,782 

3,069 

959 

5,810 

Septenber 

: 

1.610 

3.067 

832 

5.542 

Season  ^ t 


I 


^ These  figures  include  one-half  of  the  ccmsiBier  purchases  of  orange-grapefruit  blend  converted  into  equlTalent 

boxes  of  fresh  oranges* 

^ The  data  on  household  purchases  are  based  on  U week  periods  (26  days)  daring  each  month  in  order  to  permit  ooiQMurisons 
between  periods  of  equal  length*  The  season- to-date  totals  ahom  each  3 months  are  based  on  eoiq)lete  calendar  periods* 
Therefore^  an  additional  week  is  inoluded  in  the  cumulatiTe  purchase  totals  for  each  3~wonth  period# 

3/  Hevlsed. 
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PURCHASES  OF  GRAPEFRUIT 
PRODUCTS  BY  CONSUMERS 


OCT.  JAN.  APR.  JULY  OCT.  JAN.  APR.  JULY 

1952-53  1953-54 

♦fresh  grapefruit  equivalent 

SOURCE;  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 

U.  S.  DEPARTMENT  OF  AGRICULTURE  NEC.  5-54  (6)  AGRICULTURAL  MARKETING  SERVICE 


Figure  2 


Consuxier  purobases  of  grapefruit  products,  equivalent  boxes  of  fYesb  grapefruit, 
October  1952  to  date 


Period 

% 

Fredi  grapefruit 

* Canned  single- 

strength 

* grq>efrult  Juice  1/ 

t 

’ TotaL 

t 

1 

X 

1953-SU 

1 1952-53 

\ 1953-5U 

J 1952-53 

* 1953-5U 

\ 1952-53 

1,000 

1,000 

1,000 

1,000 

TTSoo 

17555 

boxes 

boaoBS 

boxes 

boxes 

boxes 

boxes 

October 

959 

5U5 

831 

1,030 

1,790 

1,575 

Hovenber 

l,6l8 

1.2U0 

765 

900 

2,383 

2,UjO 

Decesiber 

1,936 

1.588 

776 

808 

2,712 

2.396 

October-December  ^ 

1*,967 

57755 

2,536 

2,952 

t7503 

57S90 

January 

2,  .399 

1,703 

856 

975 

3,255 

2,678 

February 

2,732 

2,093 

922 

913 

3i65U 

3,006 

March 

2.957 

2,216 

1.054 

835 

4,011 

3.051 

October-Harch  2/ 

13,793 

io,281« 

5,638 

57555 

19,431 

l6,i6S 

April 

2,433 

1,8U8 

933 

687 

3,366 

2,535 

1,790 

1,U1>6 

882 

7U8 

2,672 

2,194 

June 

1 

686 

92U 

1.610 

October-June 

llj,U9h 

57E27 

22,921 

July 

1 

3/305 

851 

1/1.156 

August 

267 

87J* 

1,141 

September 

221 

7a 

942 

Season  2/ 

^ These  figures  Include  one-balf  of  tbe  consuner  purcbases  of  canned  orange-grapefruit  blend  converted  Into  equivalent  boxes 
of  fresb  grq>efrult<. 

^ Tbe  data  on  bousebold  purobases  are  based  on  li-week  periods  (28  days)  during  each  nontb  In  order  to  penult  c<x^>arlson8 
betueen  periods  of  equal  length.  The  season-to-date  totals  shown  each  3 nonths  are  based  on  eonplete  calendar  periods.  Therefore, 
an  additional  week  Is  Included  in  tbe  cunulatlve  purchase  totals  for  each  3-aonth  period. 

3/  Eevised. 
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PURCHASES  OF  LEMON 
PRODUCTS  BY  CONSUMERS 


1952-53  1953-54 

* FRESH  LEMON  EQUIVALENT 

SOURCE:  NATIONAL  CONSUMER  FANEL  OF  MARKET  RESEARCH  CORFORATION  OF  AMERICA 
U.  S.  DEPARTMENT  OF  AGRICULTURE  NEC.  6-54(6),  AGRICULTURAL  MARKETING  SERVICE 


Figure  3 

ConsuBer  purohases  of  leaon  producta,  equivalent  boxes  of  fresh  lemons,  October  1952  to  date 


Period 

t 

t Fresh 

t lemona 

f 

Lemon 

Juice 

V 

Concentrate 

for  lemonade 

Total 

Froaen 

Total  IJ 

1 1953-5U  ; 

1952-53 

1953-5I*  \ 

1952-53 

1953-51* 

1952-53 

1953-51* ; 

1952-53 

1953-54 

1952-53 

: 1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

17000 

TTooo 

i boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

October 

1 277 

209 

66 

69 

61* 

39 

67 

Ul 

410 

319 

November 

J 215 

181* 

58 

60 

39 

27 

a 

29 

314 

273 

December 

1 235 

190 

5U 

50 

25 

19 

26 

21 

315 

261 

(totobar-December  2/ 

» 783 

63li 

191 

191 

135 

S8 

la 

95 

1,115 

920 

January 

1 225 

210 

61 

57 

29 

20 

32 

21* 

318 

291 

February 

1 21*9 

218 

53 

U7 

27 

23 

32 

27 

334 

292 

March 

j 281 

229 

63 

57 

33 

29 

35 

33 

379 

319 

0ctober.J4arch  2/ 

« 1,609 

1,31*6 

385 

3^ 

231 

165 

248 

105 

2,242 

1,900 

^rll 

t 325 

21*2 

74 

52 

55 

39 

61 

45 

460 

339 

May 

» 356 

307 

102 

73 

124 

87 

134 

95 

592 

475 

June 

t 

5U8 

169 

271 

289 

1,006 

October-June  3/ 

t 

2,562 

590 

<0 

3,904 

July 

a 

587 

206 

UOU 

436 

1,229 

August 

s 

558 

163 

310 

334 

1,055 

Septmaber 

a 

355 

116 

197 

213 

684 

Season  3/ 

1 

^ Includes  canned  single  strength  leson  Juice  and  small  quantities  of  frosan  single  strength  Juice. 

2/  Includes  shelf  pack  lemonade  base. 

3/  The  data  on  household  purohases  are  baaed  on  U-week  periods  (28  days)  during  each  month  in  order  to  permit  con^arlsons 
between  periods  of  equal  length.  The  season-to-date  totals  shown  each  3 months  are  based  on  ccs^lete  calendar  periods. 
Therefore,  an  additional  week  is  included  in  the  cumulative  purchase  total  for  each  3-month  period. 
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FROZEN  CONCENTRATED 

ORANGE  JUICE 


Consumer  Purchases  and  Prices  Paid 


OCT.  JAN.  APR.  JULY  OCT.  JAN.  APR.  JULY 

1952-53  1953-54 

♦ prices  paid  by  household  consumers  °PER  can  of  6 OUNCES 

SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 

U.  S.  DEPARTMENT  OF  AGRICULTURE  NEG.  7-54  (6)  AGRICULTURAL  MARKETING  SERVICE 


Figure  U 


Frozen  concentrated  orange  Juice i Coneuaer  purchases  and  average  price  paid,  October  1952  to  date 


Period 

: 

t Purchases 

i 

: 

t 

i 

Average  price 
per  6 03.  can 

t t 

« 1953-5U  * 

t t 

19^-53  s 

1953-5U  : 

1952-53 

: IcOOO  gallons 

1,000  gallons 

Cents 

Cents 

October 

« U.20S 

3,871 

18.6 

16.1 

Hove^er 

I 1»,087 

3,929 

19.1 

16.3 

Deceober 

, U.138 

3.836 

17.7 

16.1 

October-Dscoiber  ^ 

i~  1373S1 

1275I9 

January 

» U,?76 

U.126 

16.5 

15.8 

February 

1 5,519 

U.216 

IU.6 

15.7 

March 

1 5.579 

U.359 

13.  A 

15.8 

Octdber-Narch  1/ 

« 30,765 

257555 

April 

» 5,211 

3,963 

13.8 

16.0 

May 

• 4f948 

U,265 

15.1 

15.9 

June 

: 

U.563 

16.1 

October-June  ^ 

t 

U0.12U 

July 

t 

U,U03 

16.6 

August 

: 

U,299 

17.7 

Septaaber 

t 

U.29S 

18.  U 

Season  ^ 

i 

^ The  data  on  household  purchases  are  based  on  U-week  periods  (28  days)  during  each  month  in  order  to  permit  comparisons 
between  periods  of  equal  length.  The  season- to-date  totals  shown  each  3 months  are  based  on  complete  calendar  periods. 
Therefore,  an  additional  week  Is  included  in  the  cunniiative  purchase  totals  for  each  3*nonth  period. 
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FROZEN  LEMONADE  AND 
CANNED  ORANGEADE 

Consumer  Purchases  and  Prices  Paid 


1952-53  1953-54 


THOUS.  CASES  ° CENTS  ^ 


1953  1953-54 


SOURCE:  NATIONAL  CONSUUER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 
♦ CENTS  PER  CAN  OF  6 OUNCES  EQUIVALENT  CASES  OF  24  #2’S  f CENTS  PER  CAN  OF  46  OUNCES 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  8-54  (5)  AGRICULTURAL  MARKETING  SERVICE 


Flgtire  5 


Frozen  lemcnade  and  canned  single-strength  orangeade;  Consumer  purchases  and  average  price  paid, 

specified  months,  1952  to  date 


Period 

t 

t 

Froxen  lenonade 

‘ Canned  single-strength  orangeade 

^ Purchases 

1 

Average  price 
per  6 02.  can 

Purchases 

Averag< 
per  U6 

i price 
oz.  can 

1 1953-5U 

1 1952-53 

1953-5U 

1952-53 

' 1953-5U 

; 1952-53 

1953-55 

1952-53 

I 1,000 

17365 

1,000 

1,000 

t gallons 

gallons 

Cents 

Cents 

cases  1/ 

cases  ^ 

Cents 

Cents 

October 

! 267 

160 

17.2 

17.6 

356 

1/ 

28.1 

H 

Novanber 

, 162 

110 

i8.5 

17.0 

312 

V 

28.2 

y. 

Deceaber 

1 102 

77 

17.5 

17.0 

290 

2/ 

28,3 

2/ 

Oetobar-Dscnber  3/ 

1 5^ 

555 

17.6 

1,022 

i/ 

January 

I 121 

77 

17.5 

17.3 

269 

2/ 

28.8 

U 

February 

1 lli» 

90 

18.9 

17.0 

288 

2/ 

29.0 

y. 

March 

. 139 

111 

17.4 

16.9 

335 

2/ 

28.7 

2/ 

October -March  ^ 

1 9?5 

662 

April 

1 230 

153 

17.3 

17.1 

302 

328 

28.8 

28.0 

May 

: 513 

336 

16.5 

16.7  ' 

370 

330 

27.7 

28.2 

June 

s 

1.053 

16.7 

382 

27.3 

October-June 

t 

2.3UO 

V 

July 

I 

1,566 

17.0 

ai7 

27.3 

August 

1 

1,203 

17.3 

509 

26.9 

Septeod>er 

s 

762 

17.6 

ltl3 

27.8 

Season  3/ 

t 

s 

: 

6,iS5 

t/ 

^ Equivalent  cases  of  2U  No.  2 cans  - ii32  ounces  per  case. 

^ Not  available. 

3/  The  data  on  hous^old  purchases  are  based  on  ii-week  periods  (28  days)  during  each  month  in  order  to  permit  coD^}arisons 
between  periods  of  equal  length.  season-to-date  totals  shown  each  3 months  are  based  on  complete  calendar  periods.  Therefore, 
an  additional  week  is  Included  in  the  cuaulative  purchase  totals  for  each  3'^onth  period. 
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CANNED  CITRUS 
JUICES 

Consumer  Purchases 
and  Prices  Paid 
MIL.  CASES*n CENTS® 


CENTS® 

GRAPEFRUIT 


1 


0 j « » 1 1 1 1 ■ 1 1 ■ « 

40  2 
20  1 


1 1 I 1 1 1 1 1 1 


0 0 


ORAK 

GRAPE 

mmmm*** 

IGE- 

FRUIT 

20 

0 

40 

20 


OCT.  APR.  OCT.  APR. 

1952-53  1953-54 


*tQUIVALENT  CASES  OF  24*2's  ^CENTS  PER  46-OUNCE  CAN 

SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  9-54  (6)  AGRICULTURAL  MARKETING  SERVICE 


Figore  6 


Caxmed  dtras  Jalcest  Coztsunsr  parcbases  And  sverags  price  paid, 
October  1952  to  date 


X 

% 

Orange 

X 

t 

QrapefToit 

1 

Qrange-gr^efruit  blend 

Period 

* Purchases  * 

Average  price 

Purchases  * 

Average  price  : 

Purchases  * 

Averse  price 

t 

t 

per  U6  oz.  can  s 

t 

per  40 

OZ.  can  : 

X 

per  U6  oz.  can 

J i9SJ-Sli  1 

1952-53  ‘ 

1 

1953-5U' 

I 

1952-53 J 

1953-5U' 

X 

1952-53  ‘ 

t 

1953-54;  1952-53; 

1953-54  ‘ 
: 

1952-53  ; 

1953-54' 

i 

1952-53 

: 1,000 

1,000 

i,ooO 

. l,6o6 

■'ivaci'o 

1,000 

s cases  ^ 

cases 

Cents 

Caata 

cases  ^ 

cases  ^ 

Cents 

Cen^ 

eases  ^ 

(sases  ^ 

Cents 

Cents 

October 

s 1,170 

L,yiS 

33.U 

28.8 

881t 

1,001 

27.1 

23.0 

326 

450 

31.8 

26.4 

November 

j l.li*3 

1,U12 

33.3 

29.6 

831* 

875 

27.6 

23.6 

258 

393 

31.6 

27.6 

December 

1 1,101 

1,292 

32.2 

29.6 

80U 

797 

26.9 

24.2 

347 

330 

29.4 

26.9 

October-December  2/ 

i 3,666 

1i,362 

33.0 

2,689 

2,883 

27.2 

i,oao 

1,263 

January 

• 1,302 

1,U97 

31.7 

28.6 

930 

1,012 

26.1 

25.3 

332 

413 

28.1 

26.6 

February 

I l,lt09 

1,720 

31.3 

29.7 

1,018 

915 

25.2 

26.0 

325 

452 

28.5 

27.4 

March 

* 1,219 

1,101 

30.1 

30.5 

1,205 

840 

23.3 

27.0 

290 

408 

26.8 

29.2 

October^darch  2/ 

1 7,935 

9,10ii 

6,112 

5,859 

2,047 

2,640 

April 

! 1,241 

1,1*02 

29.8 

30.6 

1,023 

704 

22.5 

27.2 

342 

352 

26.3 

29.2 

May 

1 1,148 

l,UtO 

30.3 

30.9 

978 

766 

22.9 

27.2 

303 

383 

27.2 

29.2 

June 

t 

1,U36 

31.1 

991 

26.4 

384 

29.3 

October-June  ^ 

: 

O*,023 

8,505 

3,860 

July 

1,329 

31.5 

906 

26.8 

351 

29.4 

August 

X 

1,362 

32.3 

929 

27.2 

363 

30.5 

September 

: 

1,208 

32.9 

784 

27.4 

265 

31.3 

Season  ^ 

t 

1 

^ Equivalent  cases  of  21*  Ho*  2 cans««U32  ounces  per  case. 

^ The  data  on  household  purchases  are  based  on  U*veek  periods  (28  dsQrs)  (hiring  each  aonth  in  ord^  to  permit  comparisons  between 
periods  of  equal  length*  The  season-to-date  totals  shown  each  3 months  are  based  on  e<aqd.ete  calendar  periods*  Thsreforey  an 
additional  week  is  included  in  the  cumulative  purchase  totals  for  each  3-aonth  pericxi* 
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FRESH  ORANGES 

Consumer  Purchases  and  Prices  Paid 
MIL. BOXES  ^ PER  DOZ.  ^ MIL. BOXES 


OCT.  APR.  OCT.  APR.  OCT.  APR.  OCT.  APR. 

1952-53  1953-54  1952-53  1953-54 

SOURCE:  national  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 
U.  S.  DEPARTMENT  OF  AGRICULTURE  NEG.  10-54(6)  AGRICULTURAL  MARKETING  SERVICE 


Figure  7 


Florida  and  Calif ornia-Arlsona  fresh  oranges:  CmnuMer  purchases  and  average  price  paid, 

October  19^2  to  date 


Period 

s 

3 

Florida 

3 

3 

Califomia-Arlzona 

< Purchases 

3 

3 Average  price  3 

3 per  dosen  3 

Porcbases  ^ 

3 

Average  price 
per  dosen 

* X953-51* 

3 

* 1952-53 

3 

‘ 1953-5U 

3 

' 1952-53  * 

3 3 

1953-5U 

’ 1952-53  ‘ 

3 3 

1953-5U  ‘ 

3 

1952-53 

1 1,000 

1,000 

1,000 

i;ooo 

: Iwzes 

boms 

Cents 

Cents 

boms 

bams 

Cents 

Cents 

October 

t 302 

138 

37.U 

U2.U 

1,379 

933 

37.U 

10.3 

November 

: i.l3!» 

9l»7 

3x.9 

30.3 

l,2ffl: 

866 

36.9 

0.7 

December 

t 1,787 

1,870 

33.2 

29.3 

1,285 

1,11:7 

U1.0 

1:5.8 

October-Decenber  \/ 

: 3,  ^5^7 

3,307 

U,187 

37o5? 

January 

1 1.732 

1,520 

36.6 

31.8 

l,P9U 

1,072 

Uo.i 

1:3.2 

February 

1.2/1,892 

1,600 

3U.9 

3U.1 

1,369 

1,305 

a,7 

U0.7 

March 

: 2.176 

1.U71: 

33.4 

35.6 

1.304 

1,1:1J: 

46.5 

39.3 

October-Mardi 

« 9,829 

8,^52 

8,511 

7,233 

April 

« 1,7a 

1.3U7 

35.6 

35.6 

1,111 

1,1:91: 

48.6 

38.9 

May 

» 1,321 

1,137 

a.i 

37.0 

1,058 

1,352 

47.1 

0.1 

June 

t 

617 

Wt.3 

1,350 

Uo.i 

Octdber-June  ^ 

11,586 

11,733 

July 

I 

256 

U7.8 

1,127 

39.2 

August 

t 

190 

1:2.0 

1,376 

36.7 

September 

t 

130 

a.3 

1.331 

37.1 

Season 

t 

; 

^ The  data  on  household  purchases  are  based  on  U-week  periods  (28  days)  during  each  aonth  In  order  to  permit  canparlsons 
between  periods  of  equal  length.  The  season-to-date  totals  shown  each  3 months  are  based  on  conplete  calendar  periods. 
Therefore,  an  additional  week  is  included  in  the  cumulative  purchase  totals  for  each  3-Bonth  period. 

Revised. 
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Figure  8 


Fresh  gr^efrulti  Consuner  purchases  and  average  price  paid, 
Oct(^r  19^2  to  date 


Period 

< Purchases 

t 

t 

t 

Average  price  per  dozen 

J 1953-5U  ; 

1952-53  \ 

1953-51* 

1952-53 

: 1.000  bo3ces 

1,000  boxes 

Cents 

Cents 

October 

s 959 

5U5 

91.5 

99.0 

November 

, 1,618 

l,2i»0 

83.1* 

90.8 

December 

, 1,936 

1,588 

82.5 

87.3 

October-Deceraber  ^ 

t U,967 

3773B 

January 

i 2,399 

1,703 

78.2 

87.5 

February 

» 2,732 

2,093 

73.9 

85.3 

March 

1 2,957 

2,216 

73.4 

8U.U 

Octbber-Haroh  ^ 

« 13,793 

10,281* 

April 

; 2,A33 

1,81*8 

77.9 

88.9 

May 

' 1,790 

1,1»1*6 

83.0 

95.9 

June 

686 

103.9 

October-June  ^ 

t 

U*,1*9U 

July 

t 

^305 

105.9 

August 

t 

267 

91*.  0 

Septanber 

i 

221 

103.6 

Season  ^ 

t 

t 

^ The  data  on  household  purchases  are  baised  on  U-week  periods  (28  days)  during  each  month  in  order  to  permit 
comparisons  between  periods  of  equal  length.  The  season-to-date  totals  shown  each  3 months  are  based  on  con^lete 
calendar  periods.  Therefore,  an  additional  week  is  included  in  the  cumulative  purchase  totals  for  each  34onth 
period. 

2/  Revised. 
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Figure  9 

Freeh  lenonst  Consumer  purchases  and  average  price  paid, 
Octi^er  19^2  to  date 


Period 

* Purchases  ^ 

X X 

Average  price  per  dozen 

! 1953-5U 

1 1952-53  1 

1953-5U 

1952-53 

t 1.000  boxes 

1.000  boxes 

Cents 

Cents 

October 

» 277 

209 

U5.8 

U5.7 

November 

1 215 

18U 

U6.6 

1*5.3 

Oscanber 

J 235 

190 

1»7.0 

1*6.1* 

October-December  ^ 

s 7H3 

53U 

January 

: 225 

210 

1*7.5 

1*6.3 

February 

j 2U9 

218 

U6.0 

47. 2 

March 

, 281 

229 

15.8 

45.9 

October-March  3/ 

« 1,609 

I75C5 

April 

1 325 

2U2 

43.8 

1*3.8 

Hay 

1 356 

307 

43.7 

42.7 

June 

t 

5U8 

45.6 

October-June  ^ 

i 

July 

} 

587 

46.8 

August 

558 

43.4 

September 

t 

355 

48.0 

Season 

} 

t 

^ The  data  on  household  purchases  are  based  on  U-week  periods  (28  days)  during  each  month  in  order  to 
permit  comparisons  between  periods  of  equal  length.  The  season-to-date  totals  shown  each  3 months  are  based 
on  complete  calendar  periods.  Therefore,  an  additional  week  is  Included  in  the  cumulative  purchase  totals 
for  each  3-month  period. 
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T&ble  la— Canned  single-strength  Juices  and  ades:  U#  Sa  total  consumer  purdhases  and  average  price. 

May  1954.  and  1953  (4-weak  period) 


Percentage  of 

Per  blaring  family 

Conaodlty 

all  families 
biiying 

Tbtal  quantity 

Purchase 

Quantity  per 
purrdiase 

: Chit 

Average  pzace 
per  unit 

1954  : 

1953 

1954 

1953 

1954 

: 1953 

1954  : 

1953 

: 

1954 

; 1953 

Percent  Percent 

1,000 
cases  1/ 

1,000 

cases  1/  Number 

Ncndssr 

Ounces 

Ounces 

Ounces 

Cents 

Cents 

Canned  Juices 

Orange 

U.,2 

13.4 

1,U3 

1,440 

1.3 

1.8 

56.3 

60.8 

46 

30.3 

30.9 

Qrapefruit 

8.8 

8,0 

978 

766 

1.6 

1.6 

68.9 

56.8 

46 

22.9 

27.2 

Orange  & gpft,  blend 

3.4 

4.1 

303 

383 

1.6 

1.5 

55.5 

55.2 

46 

27,2 

29.2 

Lemon 

3.8 

3.0 

72 

61 

1.2 

1.3 

15,1 

15.4 

13.0 

11.9 

Grape 

5,3 

5.5 

203 

247 

1.4 

1.5 

28.8 

31.0 

24 

35.2 

33.5 

Pineapple 

12.0 

14.8 

999 

1,165 

1.5 

1.5 

52.0 

49.6 

46 

31.7 

30.8 

Prune 

6.7 

6.1 

429 

422 

1.7 

1.8 

34.2 

35.6 

32 

33.0 

33.5 

Tomato 

20.8 

22.0 

1,920 

2,050 

1.7 

1.7 

54.2 

53.5 

46 

25.1 

26.6 

Total  2/ 

49.9 

51.7 

6,921 

7,385 

2.7 

2.8 

49.3 

49.0 

Cannsi  ades 

Orangeade 

3.5 

3.4 

370 

330 

1.6 

1.5 

62.4 

65.2 

46 

27.7 

28.2 

^ Equivalent  cases  of  Noa  2 cans— 432  ounces  per  c&se, 
tJ  Includes  other  canned  single-strength  Juices, 


National  Consumer  Panel  of  Market  Researdi  Corporation  of  Anerica, 


Table  2,— Frozen  concentrated  Juices  and  ade  bases:  U,  S,  total  consumer  purchases  and  average  price. 

May  1954  and  1953  (4“Week  period) 


Conmodity 

Percentage  of 
nil  families 
buying 

; Total  quantity 

Per  baying  family 

ttiit 

Average  price 
per  unit 

Purdiases 

* Quantity  per 
J purchase 

1954 

; 1953 

: 1954 

; 1953 

1954 

; 1953 

! 1954 

; 1953 

1954 

: 1953 

1,000 

1,000 

Percent 

Percent 

gallons 

gallons 

Number 

Nund>er 

Ounces 

Ounces 

Ounces 

Cents 

Cents 

Frosoi  concentrated 

Juices 

Orange 

30.5 

27.8 

4,948 

4,265 

2,5 

2.5 

19.0 

17.5 

6 

15.1 

15.9 

Grape 

5.5 

4.5 

324 

251 

1.6 

1.6 

10.6 

10.3 

6 

21.8 

21.4 

Other  concentrates  1/ 

2/ 

2/ 

201 

2a 

2/ 

l! 

12.2 

11.6 

6 

16.5 

17.9 

Total 

32.8 

29.6 

5,4^ 

4,757 

2.7 

2.8 

17.3 

16.5 

Ade  bases 

Frozen 

Concentrate  for 

Lemonade 

7.0 

5.3 

513 

336 

1.4 

1.4 

14.6 

13.1 

6 

16.5 

16.7 

Shelf  pack 

Orangeade 

2.1 

2.2 

162 

170 

1.6 

1.6 

14.6 

13.4 

6 

15.8 

16.7 

1/  Includes  purchases  of  grapefruit,  or*si go-grapefruit  blended,  and  other  frozen  concentrated  Juices, 
2/  Infornatlon  not  available. 

National  Consumer  Panel  of  Market  Researdi  Corporation  of  America, 
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TatiLe  3* — Fresh  citrus  fruit:  U.  S.  total  consumer  purchases  and  average  price. 

May  1954  and  1953  (4-week  period) 


Commodity 

Percentage  of  all 
families  buying 

Total  quantity 

Per  buying  family 

Average  price 
p>er  dozen 

Purdiases 

\ Quantity  per 
\ purchase 

1954 

; 1953 

1954 

: 1953 

1954 

; 1953 

; 1954 

; 1953 

1954 

; 1953 

1,000 

1,000 

Percent 

Percent 

boxes 

b^es 

Number 

Number 

Number 

Number 

Cents 

Cents 

Oranges 

Calif  omia-Arlz  ona 

23.1 

24.8 

1,058 

1,352 

2.0 

2.2 

12.0 

12.6 

47.1 

41.1 

Florida 

19.6 

17.0 

1,321 

1,137 

2.2 

2.3 

12.5 

13.1 

41.1 

37.0 

tkiidantified 

9.2 

9.4 

350 

382 

1.6 

1.6 

11.0 

12.4 

44.5 

36.8 

Total  1/ 

44.5 

44.3 

2,753 

2,885 

2.4 

2.4 

12.0 

12.7 

U.2 

39.0 

Grapefruit 

California.- Arizona 

3.8 

3.9 

234 

209 

1.7 

1.7 

5.6 

5.7 

68.0 

70.6 

Florida 

17.5 

13.5 

1,000 

771 

2.1 

2.1 

4.6 

4.0 

86.6 

101.7 

Unidentified 

10.6 

8.8 

500 

399 

1.7 

1.7 

4.7 

4.1 

83.1 

98.8 

Total  \/ 

29.7 

24.0 

1,790 

1,446 

2.1 

2.2 

4.7 

4.2 

83.0 

95.9 

Lemons 

26.6 

23.8 

356 

307 

1.6 

1.6 

6.4 

6.3 

43.7 

42.7 

Total  2/ 

62.2 

58.3 

4,904 

4,638 

3.4 

3.4 

8.7 

9.2 

50.3 

46.3 

^ Ind-ules  afiall  purchases  of  Texas  fruit. 

tJ  Except  for  total  quantity  purdiased,  totals  Include  anall  pirchases  of  other  citrus  fruit. 
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